
 

CAREER EXPERIENCE  
BUSINESS SYSTEMS ANALYST | SUPREME COURT OF VIRGINIA | AUG 22’- PRESENT 
Diligently communicate with diverse teams of developers, analysts, and programmers to 
maintain and enhance user experiences of court applications deployed by the Office of the 
Executive Secretary. Facilitate in-person and virtual training, application support, and 
troubleshooting to a variety of users including clerks, judges, and other legal professionals 
in Virginia. Develop and implement actionable system solutions based on user requests and 
feedback. Write and review system requirements and business rules to inform manuals and 
update releases. Execute monthly statistic reporting on the usage of multiple applications. 
 
SR. BUSINESS ANALYST | PRINCE WILLIAM COUNTY CIRCUIT COURT | MAR 19’- AUG. 22’ 
Implemented IT innovations to improve overall business functions. Strategized, created, 
and published cohesively branded content for all internal and external Circuit Court 
communication channels including the Prince William County website. Assisted the PWC 
Communications Office with the revamp and launch of the new PWC website. 
 
EXPERIENCE STRATEGIST | WUNDERMAN DC | JUL. 15’- DEC. 18’ 
Uncovered valuable consumer insights to create effective brand experiences. Consolidated 
research findings into useful client deliverables and recommendations. Planned and 
facilitated ideation sessions with clients and key account stakeholders. Provided strategic 
support on new business pitches. Winner of internal agency competition to attend SXSW 
2017. Valued member of the Wunderman DC softball team. Wunderman Day planning 
team member.  
 
UX RESEARCH ANALYST | ICF INTERACTIVE | JUN. 14’- APR. 15’ 
Introduced new data visualization tools to enhance company presentations. Planned, 
facilitated, and analyzed qual. and quant. research. Assisted new business efforts with 
audience research, brand manifesto writing, and presentation design.  
 
MARKET RESEARCH INTERN | PUNCH RVA | MAY - OCT. 13’ 
Performed cultural deep dives to prep agency employees for new client work. Activated 
agency team to offer email marketing as a new client service. Utilized social listening to 
assist with new business pitches. 
 
ADVERTISING OPERATIONS ASSISTANT | RICHMOND TIMES-DISPATCH | APR. 12’ - AUG.12’ 
Supported advertising sales teams by developing quick turnaround marketing initiatives 
based on analysis of weekly Salesforce.com reports. Presented weekly team progress to 
sales managers and organized training workshops for sales reps. 
 
TECHNICAL SKILLS   
 Proficient user of Mac and Windows operating systems. 
 Proficient user of Adobe Creative Suite, Microsoft 365, iWorks. 
 Research and measurement: Google Analytics, Mintel, Simmons, Sysomos, Qualtrics, 

Optimal Sort, Synthesio, Treato, ComScore, Survey Monkey 
 Video production: Final Cut Pro, iMovie, Soundtrack Pro, Premier 

 
EDUCATION 
B.S. in Mass Communications: Strategic Advertising Focus | Minor: Psychology  
Virginia Commonwealth University | Aug. 2010  
 
M.S. in Business: Brand Strategy Track  
VCU Brandcenter | May 2014  
 
 

Marie A. Adams 

Outside of work, 
you’ll find me… 

 Exploring nature | On pup-
ventures with my dog | On a 

road trip | Trying new 
restaurants | Creating 
something beautiful | 

Volunteering | Singing | 
Cheering for Virginia and DC 

Sports Teams | Visiting historic 
locations | Documenting 

memorable family moments | 
Acting as the official IT person 

for family and friends 

Connect With Me 

571.286.1108 
 

 

 MarieAdams571@gmail.com 
 

Professional Summary 
 I’m a branding and 

communications professional 
with a passion to inspire people, 

technology, and innovation. 
I live with the mindset to never 
stop learning. My willingness and 

determination to do so has 
helped expand my career 

experience across multiple 
fields. 

I am seeking new opportunities 
where my array of skills and 

diverse knowledge base will help 
inspire greatness. 

 


